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How to Enhance 
Your Website for 
Your Day of Giving 
(and Year Round) 
Success Date

September 2022
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This presentation, together with all documentation, text, ideas, images, video, 
content, methodologies, tools, creative, and other materials prepared by Classy, Inc. 
(“Classy”) are confidential and proprietary information of Classy and/or its affiliated 
entities and licensors (together, the “Materials”). The Materials are being shared for 
presentation purposes only. Classy does not make any representations or warranties 
about the Materials, and they are provided on an “as is” basis. You may not publish, 
reproduce, distribute, copy, display, share, use, or rely upon the Materials. Classy 
disclaims all liability to you or any other party should the Materials be published, 
reproduced, distributed, copied, displayed, shared, used, or relied upon. The Materials 
may describe strategy and possible future developments that may or may not be 
undertaken by Classy and may be changed by Classy at any time, for any or no 
reason without notice. This document is for informational purposes and does not 
create any commitment on behalf of Classy.
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Meet your presenters

Decades of 
nonprofit and 
tech experience.

3

Shane Michael
CEO and Founder
Mittun Nonprofit Websites

Keith Blazek
Customer Marketing 
Manager
Classy
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● Digital marketing & design 
agency founded in 2010

● Long-time Classy partner & 
ClassyPress developer

● Over 1,000+ websites launched, 
helping hundreds of nonprofits 
amplify their impact

Intro

Get to Know Mittun
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#GivingTuesday 
& Beyond

Your Digital Partner
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Agenda

Overview of 
Today’s Discussion
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Intro to Giving Season

What is Giving 
Tuesday?

Global Day of Giving Event - Nov. 29
Tuesday after Thanksgiving  to counteract the 
consumerism of Black Friday and Cyber Monday

$2.7 Billion Raised in U.S. Last Year
35 million people in the U.S. participated last year, 
including 14% of U.S. adults

10-Year Anniversary
Now in its 10th year and spanning 80 countries, Giving 
Tuesday is a movement that unleashes the power of 
radical generosity around the world

Source: GivingTuesday Website

https://www.givingtuesday.org/about/
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Intro to Giving Season

What is the 
Opportunity?

Increased Traffic & Donation Volume
30% of annual donation volume on Classy takes place 
between Giving Tuesday and December 31

New Donor Acquisition
10x more donors are acquired on Giving Tuesday and 
December 31 compared to an average day of the year

Higher Conversion Rate
2x higher conversion rates on Giving Tuesday and 
December 31 compared to an average day of the year

Source: The State of Modern Philanthropy 2022

https://donationtrends.classy.org/
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Classy Campaigns
Giving Tuesday, Year-End Appeals, and 
Events, Auctions, and Galas

Your Website
Modals/Embedded Checkout, Website 
Updates, Customizations, and Classy API

Data & Analytics
Google Analytics 4 (GA4), Meta 
Conversion API (CAPI)

Intro to Giving Season

Your Giving 
Season Toolbox

Expand the reach of your 
campaigns and build a 
cohesive supporter experience 
through Giving Tuesday, 
year-end, and beyond.
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Intro

What you do today 
matters tomorrow
(especially on Giving Tuesday)

Gives you fast feedback
Turn data into strategy for the next campaign

Centralizes your efforts
Encourage continued engagement with a digital home

Builds your brand
And the relationship with your donors - when the experience 
is positive and rewarding.
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Intro

But there are 
fundraising 
roadblocks, right?

● Disconnected marketing efforts

● Bypassed by organic traffic

● Classy data isolated from website

● Bandwidth/Staffing issues

● Approvals/Stakeholder Buy In 

● Fear of Competition
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Intro

Giving Season is right 
around the corner.
But there’s still time to get it right.

Let’s Go.
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02
The Strategy
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Pre

Excitement
Build the anticipation 
and the community

During

Engagement
Provide a destination 
supporters want to visit

Post

Gratitude
Express thanks and 
share the impact

The Strategy 

Foundational: Campaign 
Phases
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Giving 
Tuesday
Build anticipation & 
kick off the season

End of Year
Roll a one-day 
campaign into 
another initiative

Impact Report
Use data to say 
thanks and keep 
supporters engaged

And Beyond
Take the data and 
new relationships to 
kick off what’s next

14

The Strategy 

Utilize the 4 step 
structure for Giving Season



M
ob

ili
ze

 a
nd

 E
m

po
w

er
 th

e 
W

or
ld

 fo
r G

oo
d

15

The Strategy 

Goals

● Increase revenue

● Increase supporter engagement

● Increase website traffic

● Increase sharing

● Make it more fun
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The Strategy 

Donor Journey
Frictionless, rewarding & fun 

Landing Page/Website Donation Page Thank You Page

Thank You Email
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03
Top Website 
Updates
Pave the way for future 
success
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Top Website Updates

Supporter 
Engagement 
Principles

● Educate to ascend

● Build community

● Reward positive behavior

● Be authentic and transparent

● Keep it simple

● Make it fun
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Top Website Updates

Update #1: 
$ Donation = Impact
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Top Website Updates

Update #2: 
Netflix & Chill 
Subscribe & Save (the world)
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Top Website Updates

Update #3: 
Keep donors on your site
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Top Website Updates

Update #4: 
Foster community around 
the mission by making it fun 
(gamification). 
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Top Website Updates

Update #5: 
Keep it simple, especially 
when it’s complicated.
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Top Website Updates

Update #6: 
Make your donors winners
(badges, rewards and raffles)
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Top Website Updates

Update #7: 
Build anticipation with 
pre-event updates
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Top Website Updates

Update #8: 
A/B test your way to success.

A B



M
ob

ili
ze

 a
nd

 E
m

po
w

er
 th

e 
W

or
ld

 fo
r G

oo
d

39

How?
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04
Homepage 
Takeovers & 
Microsites
What are they? What 
are the benefits? And 
which one is best for 
your organization?
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Homepage Takeovers & Microsites

Benefits of a 
Homepage 
Takeover

● Spotlights your campaign

● Allows for direct & organic traffic

● Centralizes your marketing efforts

● Typically requires minimal “lift”

● Accommodates bite-sized updates

● Or total transformations
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Homepage Takeovers & Microsites

Benefits of 
a Microsite

● Lower risk

● Minimal impact on brand

● Makes the campaign its own entity

● Allows for customized experience
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https://dev-kent-state.pantheonsite.io
https://dev-kent-state.pantheonsite.io


M
ob

ili
ze

 a
nd

 E
m

po
w

er
 th

e 
W

or
ld

 fo
r G

oo
d

46

Homepage Takeovers & Microsites

Which one is 
best for me?
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Homepage Takeovers & Microsites

Create a destination
By combining the best of both options. 
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Microsite Example - NGS

Putting it all 
together

2

1

3

5

6

7

4
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1

2
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3

4
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5
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6
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7
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Microsite Example - NGS

Putting it all 
together

2

1

3

5

6

7

4
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Catapult your campaign 
to new heights in 2023.

05
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Giving Tuesday & Beyond

Rinse and Repeat
Continue your fundraising 
cycle with confidence

● Analyze analytics and A/B tests 

● Turn campaigns into annual reports

● Apply results to other parts of the site

● Reuse/create successful campaigns
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Giving Tuesday & Beyond

Intangible 
benefits you 
carry into 
next year

● Builds community among donors

● Designed with the power to scale 

● Boosts your organic SEO 
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Now it’s your turn
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Homepage Takeovers & Microsites

Introducing 
ClassyPress Pro



M
ob

ili
ze

 a
nd

 E
m

po
w

er
 th

e 
W

or
ld

 fo
r G

oo
d

60

Progress Bars Donation Form Impact Stats Leaderboards
C

O
RE

 F
EA

TU
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S
PR

O
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S

Campaign Grid 
+ Filter

Dynamic 
Search

Connected 
Accounts
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Introducing ClassyPress Pro Enterprise

https://docs.google.com/file/d/1F0R8zCyPmP3i6VF_L2etsaM2kafAaqdy/preview
https://docs.google.com/file/d/1F0R8zCyPmP3i6VF_L2etsaM2kafAaqdy/preview
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Event Series with 
Leaderboards

Campaign 
Microsites Ticketed Events Extra 

Integrations
EN

TE
RP

RI
SE

 F
EA

TU
RE

S

Region Specific 
Landing Page Challenges Activity Feed 

with Donor Map
Professional 

Setup + Support
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06
Your Digital 
Partner
Our mission is to 
empower yours.
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Your Digital Partner

We are an 
extension of 
your nonprofit.

● Fundraising Solutions

● Graphic Design

● SEO & Storytelling

● Email Marketing

● Google Ads & Google Ad Grants

● Website Redesigns

● Landing Pages & Microsites

● Customized plugins

● Branding & Creative

● Tech Support
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Your Digital Partner

3 simple things to do right now 
that will make a real difference

Meet with Mittun
Schedule a FREE 15 
minute phone call to see 
what’s possible.

Team Meeting
Are you positioned to 
leverage the opportunity 
of Giving Season?

Integrate Classy
Make use of the tools 
and data points that are 
readily available to you.
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Learn More

mittun.com/classy 
It’s not too late to have your BEST 
Giving Tuesday yet.

● Free Strategy Call With 
Senior Website Specialist

● Classy Integration Demos
● Promo Code for ClassyPress

9

Countdown to 
Giving Tuesday

6
DAYS

https://www.mittun.com/classy/
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