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Impact: 
Event Season 
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Introductions

Meet your
Coach!  

Rilee
Eidsmoe

● Worked in nonprofit for 
several years, specifically 
in animal rescue

● Lover of all animals 
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This presentation, together with all documentation, text, ideas, images, video, 
content, methodologies, tools, creative, and other materials prepared by Classy, Inc. 
(“Classy”) are confidential and proprietary information of Classy and/or its affiliated 
entities and licensors (together, the “Materials”). The Materials are being shared for 
presentation purposes only. Classy does not make any representations or warranties 
about the Materials, and they are provided on an “as is” basis. You may not publish, 
reproduce, distribute, copy, display, share, use, or rely upon the Materials. Classy 
disclaims all liability to you or any other party should the Materials be published, 
reproduced, distributed, copied, displayed, shared, used, or relied upon. The Materials 
may describe strategy and possible future developments that may or may not be 
undertaken by Classy and may be changed by Classy at any time, for any or no 
reason without notice. This document is for informational purposes and does not 
create any commitment on behalf of Classy.
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01 Event Options on Classy 

02 Key Elements & 
Inspiration

03 Toolkits

04 Wrap Up

Look Ahead

Our Agenda
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01
Event Options on 
Classy
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Ticketed Events Registration with 
Fundraising

● CTA > Buy tickets
● Typically used for Galas & 

signature events

● CTA > Buy tickets and 
fundraise 

● Typically used for 
events that have a 
competitive element
○ 5ks, runs, plunges

● Equipped with 
leaderboard to breed 
friendly competition
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In Person Event 
Management

Virtual Event 
Management

● Auctions
● Table & Seating Management
● Check in
● Paddle Raises
● Text to Donate
● Attendee Communication 

(emails, SMS, alerts)

● Auction
● Virtual Venue
● Live Streaming
● Attendee Communication
● Breakout Rooms
● Networking Opportunities 
● Sponsor/Expo Booth
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02
Key Elements & 
Inspiration
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Impact

Key Elements of an 
Impactful Event Page
● First Impressions
● Generating Event Interest
● Storytelling for your Cause
● Compelling Design
● Effective Ticketing
● Showcasing Sponsors
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Key Element #1

First 
Impressions
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Looks great on 
mobile!
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First Impressions

Top Takeaways   

● Eye-grabbing background and 
Headline image
○ Make a statement! 

● Ensure campaign is mobile 
responsive

https://support.classy.org/s/article/images#hero-img-tips
https://support.classy.org/s/article/images#headline
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Key Element #2

Generating 
Event Interest
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Brief, but thorough 

ticket description
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Generating Event Interest

Top Takeaways   

● Enticing event details
○ Outline what attendees can 

expect at your event
○ Build excitement! 

● Create thorough tickets
○ Keep details concise, yet 

descriptive 
● Include images & videos

○ Show supporters what they can 
look forward to

https://support.classy.org/s/article/how-to-add-tickets-to-a-ticketed-event
https://support.classy.org/s/article/video
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Key Element #3

Storytelling for 
your Cause
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Storytelling for your Cause

Top Takeaways   

● Relate the event back to your mission
○ Emphasize potential impact of a 

supporter’s attendance
● Utilize quotes, stats, etc. to convey the 

importance your organization’s work
● Utilize tools like Chat GPT to get 

started
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Key Element #4

Compelling 
Design
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Play with 
spacing, font 
color, type, 
boldness to 
break up text
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Compelling Design

Top Takeaways   

● Effectively designed pages are
○ Visually appealing
○ Easy on the eyes
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Key Element #5

Effective 
Ticketing
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Effective Ticketing

Top Takeaways   

● Descriptions should be thorough, but 
not too lengthy

● Early Bird tickets generate urgency 
and excitement 
○ Helps build momentum and 

open up marketing 
opportunities 

● Offer Promo Codes to offer exclusive 
and discounted entry

https://support.classy.org/s/article/how-to-create-a-promo-code
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Key Element #6

Showcasing 
Sponsors
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Showcasing Sponsors

Top Takeaway   

● Highlighting sponsors shows 
appreciation and adds credibility to 
your event
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03
Toolkits 
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Toolkits

Need Ideas?

● 77 Fundraising Event Ideas for 
Nonprofits and Charities
○ Low and higher lift 

options
○ Broken into cause sector 

categories 

https://www.classy.org/blog/fundraising-event-ideas-raise-money-cause/
https://www.classy.org/blog/fundraising-event-ideas-raise-money-cause/
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Takeaways

Toolkits

● Hybrid Events Toolkit

● Virtual Events Toolkit

● Ticketed Event Cheat Sheet

● Peer to Peer Fundraising 

Toolkit

● Headline Image Template

https://learn.classy.org/rs/673-DCU-558/images/hybrid-events-toolkit.pdf
https://learn.classy.org/rs/673-DCU-558/images/Virtual_events_toolkit.pdf%20V2.pdf?utm_source=monthly-edu-march23&utm_medium=email&utm_campaign=text&mkt_tok=NjczLURDVS01NTgAAAGKoxq84RGvVL16FUSNKWeF-BDh8QSpBQjTcAOFzafaZR8yT49uZ1AWdxtFOz4fQHOlhP0jjqNXSGxRV8_8dbA
https://learn.classy.org/rs/673-DCU-558/images/Classy-Events-Guide_V4.pdf
https://docs.google.com/document/d/1rbQq8Ti5WBMeZGAan6tl9RyRAnS20EIfuFsfLj-7VWs/edit#heading=h.y6ebkgqbt7co
https://docs.google.com/document/d/1rbQq8Ti5WBMeZGAan6tl9RyRAnS20EIfuFsfLj-7VWs/edit#heading=h.y6ebkgqbt7co
https://docs.google.com/presentation/d/1DAiuP-_zp8SHzZcsl654tHLNqVOfpqKFvYE89j-jvh4/edit?usp=sharing
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Takeaways

Recap
● First Impression are paramount!

○ Ensure your campaign is 
mobile responsive 

○ Easy on the eyes and visually 
appealing

● Generate Interest
■ Highlight incentives
■ Outline run of show

● Compelling Storytelling
■ Explain the why of your 

event

● Ticketing
○ Early bird tickets
○ Promotions 

● Highlight your Sponsors 
● Take advantage of our 

Toolkits!

Create your event page and start putting these best practices into action! 



From Idea to Impact: Event Season on ClassyElevate Your 
Event Season: 4 Event Design Essentials

Event Engagement: Best Practices You Need 
to Know

10 Revenue Streams to Incorporate Into Your Event 
Strategy

Features That Take Your Event to the Next 
Level

Event Stewardship: Converting Attendees to 
Loyal Donors

Organizations who attend Coaching Series trainings, 
raise more on average than those that don't, plus they 
feel more confident launching their events!

Apr 11

Apr 18

Apr 25

May 2

May 9

May 16

A Six-Part Coaching Series

https://academy.classy.org/page/event-season


Collaborative

Dates
June 7-8, 2023 

Location
Philadelphia, Pennsylvania
at The Fillmore

Ticket Cost
$299 | January - March
Booking Link  

Attendee Hotel
NEW Loews Philadelphia
Booking Link 

Join us in Philly with fellow nonprofit professionals & social sector experts. 

Together with the brightest minds &  best fundraisers in the industry, we 
uncover the ideas that will propel our sector forward & unlock the world’s 
generosity.

https://collaborative.classy.org/?utm_source=cx_coach&utm_medium=webinar&utm_campaign=collaborative-2023
https://www.loewshotels.com/philadelphia-hotel/061223-2023-classy-collaborative-attendee-block
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