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Giving Tuesday  
is Coming

Giving Tuesday is 
here! And we’re 

starting with a match

The holidays are the 
time to give back

Happy Thanksgiving

Ready to change 
the lives of 

[beneficiaries] 
today?

[Benficiary’s name] 
needs your help

Make DOUBLE  
the impact

Just 5 hours left! 
Let’s end this special 

day strong

[Key statistic]

Make a difference 
today

Thank you [donor’s 
name] for making  

an impact

End the year with  
the giving spirit

Here’s how your 
donation helped 

[x,y,x]

 ∙ Remind donors what  
Giving Tuesday is

 ∙ Tell them the date and  
create excitement

 ∙ Let people know it’s the  
big day

 ∙ Be direct and point them  
to your campaign

 ∙ Use the momentum of GT  
to kick off holiday giving

 ∙ You can combine this email 
with your GT follow up

 ∙ Thank them for their  
support - acknowledge  
name + contribution

 ∙ Do not ask for money

 ∙ Send this email around  
mid-day

 ∙ Remind them of the impact 
they can make

 ∙ Ask a beneficiary if you can 
share their story

 ∙ Personal stories are great for 
emotional appeals

 ∙ Tease donation matching  
if you have it

 ∙ If not, just reinforce how 
important the day is

 ∙ Send this email near the  
end of the day

 ∙ Focus on time to create 
urgency and spark gifts

 ∙ Use statistics to help people 
understand impact

 ∙ Show how support improves 
the statistics

 ∙ Use another personal story  
or emotional appeal

 ∙ Show how you made a 
concrete difference

 ∙ Recap GT and say thank you 

 ∙ You can combine this with 
your holiday kickoff

 ∙ Call out the last day of the 
year to create urgency

 ∙ Or say donating is a great  
way to start the year

 ∙ Recap the whole giving 
season and say thank you

 ∙ Show donors what their 
support helped achieve
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